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The 2nd "Golden Bauhinia Cup" China-ASEAN
Industrial Design Competition launch news
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"Building a major international gateway to
ASEAN" is one of the three major missions of
strategic importance that Chinese President Xi
Jinping assigns to southwest China's Guangxi
Zhuang Autonomous Region. Today, as the
fastest-growing region in the world and China's
largest trading partner, ASEAN plays a more
important role in China's "circle of friends" of
opening-up and cooperation, calling for Guangxi
to expand the breadth and depth of opening-up
and cooperation to ASEAN.

Liuzhou is an important industrial town in
Western China and a well-known industrial city
in Guangxi. In 2021, the first year of China's

14th Five-Year Plan, Liuzhou determines to build
itself into a regional international science and
technology innovation center facing ASEAN and a

national-level manufacturing innovation center.

In order to promote the exchange and
cooperation of industrial design circles between
China and ASEAN, attract more talents and
intelligence, and enhance the independent
innovation ability of manufacturing industry,
Liuzhou hereby holds the 2nd "Golden Bauhinia
Cup" of China-ASEAN Industrial Design
Competition.
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MM ZEBIZRE (BHEMNEHR) AFE— B “SEZFHF PE-RBT WLt ATREEMR
The leader of Liuzhou city presented awards to the winners of the 1st Golden Bauhinia Cup CHINA-ASEAN
Industrial Design Competition.
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PRESS CO%ERENCE
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INFORMATION OFFICE OF LIUZHOU MUNICIPAL GOVERNMENT
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At the awarding ceremony of the 1st “Golden The leaders of Liuzhou issued the rules of the 2nd
Bauhinia Cup”of China-ASEAN Industrial China-ASEAN Industrial Design Competition in
Design Competition, leaders of Liuzhou City Liuzhou Press Center.

and Department of Industry and Information
Technology of Guangxi Zhuang Autonomous
Region, and consuls general of ASEAN countries to
China presented awards to the winners.
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ORGANIZATIONS
2B £ 414

ENEM IFrEadEa eI LHEERKT
Organizers Department of Industry and Information Technology of

Guangxi Zhuang Autonomous Region

M ™ A RELFT

The People's Government of Liuzhou, Guangxi

R I R (i MBI LHNESLE
Undertakers Liuzhou Industry and Information Technology Bureau

HIMTBILSBESHREEZS

Liuzhou Northern Ecological New District Management Committee

raxEtEaAaRAs

Guangxi CA Panorama Group
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ENTRANTS
SRR

AEDEPE-FRAKEFRNZIBE, TEGS
BEARPE B EXI TR S
BFEA I Wi KRR &ZFRE T KB
BEMNEFEF @G TRt 8FIQITET LG
FEEFIRENM. =R, Tigit. 8 RRHFETWRRK
BRIQITEANRTASTEE

The competition is collecting designs from China and ASEAN countries,

which mainly includes designs by:
R&D Department of Medium and Large Enterprises
Enterprises and Institutions in Need of Industrial Designs and R&D
Special Institutions in Product Design, Industrial Design, and Package Design
Special Institutes in Engineering, Product Design, Industrial Design, and Package
Design.
Individual Designers or Designer Teams
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COMMENDATION AND AWARD
R I i%
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1. ARIERARERERE, U ERDBTFAITER,
2. DERSESHTEANARDBRAME, RREAFEEIBAMGH, REEHSRBRNFRERELRRE,

3. REVESHFAFDE-RBATWRITAERRILERGE, KEFEARENEEXMRNERBEH#HITRE RELBALN21A (BAMRILEREX
FiaitE) , RREARBEAZRIRERELRAFT—IHE, MHIMEERERIRESER S EEERRESHNER, ABEEDHERINERE LK
BY B H A H R B
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Product Design

1st Prize
1 winner

2nd Prize
2 winners

3rd Prize
5 winners

Excellent Prize
10 winners

i Award prize Award prize Award prize Award prize
¥100,000 ¥50,000 ¥20,000 ¥10,000
1st Prize 2nd Prize 3rd Prize Excellent Prize
1 winner 2 winners 5 winners 10 winners
Conceptual

Design Group

Award prize

¥30,000

Award prize

¥20,000

Award prize

¥10,000

Award prize

¥2,000

Product Design
(Brief 1 and 2)

Best Product Design
1 winner for each brief

Award prize

Excellent Product Design
2 winners for each brief

Award prize

, ¥50,000 ¥20,000
Enterprise
Proposition
Group : : : :
Best Packaging Design Excellent Packaging Design
; . 1 winner 2 winners
Packaging Design
il ) Award prize Award prize
¥20,000 ¥10,000
Best Packaging Design Excellent Packaging Design
: . 1 winner 2 winners
Packaging Design
i) Award prize Award prize
¥5,000 ¥3,000
Excellent Organization Prize
Organization Award prize
¥4,000
Attention:
1. Inorder to ensure the quality of awarded works, the above award quota may be vacant.
2. The above amount of prize money is RMB before tax. Winners are required to pay individual income tax according to law, or the
organizer will pay the prize money after withholding the income tax.
3. The prize money will be paid after the award ceremony of the "Golden Bauhinia Cup" of China-ASEAN Industrial Design Competition

in accordance with the relevant fiscal and taxation regulations and procedures of the People's Republic of China. The prize money
payment period is about 2 months (calculated from the end of the award ceremony). The winners shall provide the organizing
committee with all the materials required for the prize money payment in time. In case of any delay in the submission of materials or

the change of the recipient of the prize money, the organizer of the competition has the right to postpone the prize money payment and

has the final right of interpretation.



SUB-CATEGORIES
{Eous<5l

HEEMESEZE (81F32BE1F5Ei81t) | Intelligent Connected Vehicle
BREEE (I JIMEA) | Intelligent Equipment

hEiis3E&2 | Tourism Equipment

EEEFHEZ | Smart Appliance

HEH)iEZ | Furniture Manufacturing

RiEETEE (BR. HAR. IREF) | Fast-Moving Consumer Goods

28% (EfTEES) | Miscellaneous (Health Care, etc.)
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CATEGORIES
A 2% 40 7

= &migit4l | Product Design Group

EmEEE~MN EH~m,

This category is intended for products that have been developed and mass produced.

#t=ig8it4A | Conceptual Design Group

ERREF RGN T RIL T 5o
This category is intended for the conceptual products design that have not been mass

produced or put into the market.

k&L | Enterprise Proposition Group

RIEE AT e BB ERETIRI, B AT RILITEMBEIRITE,

Based on briefs supplied by enterprises, entrants should work to a presentable design
before submission. There are two sub-categories for this group, product design and

packaging design.
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PRODUCT DESIGN GROUP
~oaigitd

1. ARAEEFNLEHN K, BIEEEMBKSER. BREFER. REFES

X. GREEXBXR. XAHER. REHAR. FESRTI 5.

2. FRBEFSEREXTLEHRRER. iREF,

SH/EKR:

1. BEEFME2021F108 18H 2488 Z FitR B H IR = MG T F X IR ME B1E
= aigit B, =R ER. R =BG A Bl BB S EN4 e X i 1t Ih & (3 IS ED
, U EMER S EER R R R E, B~ Rigit BN~ RERBAIRT, &SR
fEF2Mb,

2. BREJE2021F10A1-30HAARAZEFESHE~ mEYHFLLHITHEER .

This category is intended for products that have been developed and mass
produced, which including Intelligent Connected Vehicle, Intelligent
Equipment, Tourism Equipment, Smart Appliance, Furniture Manufacturing,
Fast-Moving Consumer Goods, Health Care, etc.

1. 1l.Entrants should provide design drawings, exhibition drawings, intellectual
property certification materials, copies of business license or ID card of the main
designer before October 18,2021. All the above materials must be provided in the
form of high-definition pictures with the pixel size of no less than 2MB.

2. 2. Entrants have to deliver their entries in physical form or design model between
October 1 to 30, 2021.
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Intelligent Connected Vehicles

include intelligent vehicle products, sensors
and other on-board products, intelligent
transportation facilities, and intelligent driving
interactive systems.

Intelligent Equipment

includes electronic digital products, industrial
equipment, construction equipment, agricultural
and forestry equipment, mechanical tools, office
equipment, transportation equipment, protective
equipment, etc.

Tourism Equipment

includes travel clothing, travel luggage, travel
life, travel communication, travel protection, etc.

Smart Appliances

include living appliances, audio-visual products,
personal health care, commercial appliances, etc.

Furniture Manufacturing

includes kitchen and bathroom, catering utensils,
lighting, home decoration, storage furniture,
bedroom furniture, living room furniture, etc.

Fast-Moving Consumer Goods

includes food packaging, daily necessities,
beauty care, toys and musical instruments.

The Miscellaneous

include cultural creative products, medical and
health care, public facilities, etc.

BREMEX IS E X
BEERAET R AREFEHEET A . EERRE
RN E BRI E RS,

TS
BEEFHE. TIEE BRES. RMES VM
A . DRgE . BRES. MirESEFEFa5RS,.

MRiTH&E
B EMITARE. IRITHE B RITEE IRIT @A IR1TRA
PETATmERS.

EHEXKHER

BEEEBRR MRS MPRR. A REFN
K o

HKAFER

BEEE A RIRSS L. KT RIREA RE R, fEYIR
A BN ERA . FETRAEFIE~m.

RIEFHERE
g@ﬁ:‘ﬁ’:@%\ = DNE il N E = B Bk B

a%

BXKRE. BT BE. aHigkFME~ a5k

o

a5
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CONCEPTUAL DESIGN GROUP
*E%:L.\IRVI- éﬂ

1. EFHEEF‘ FRiEANTYHH iR ~60, BEEEMEKSER, SRRE
2, EHEE%. DRRG%. RANEE. REARE, SARTIEI,

2. SHRERELSN. WEE. MHE. RRFHENE—EILIFhE,

SH/EKR:
3. EREFEMNE2021F10818H240 Z fiiR B Hie X FmiR it B F X . R XM B
Emigit B, (ERER. FLIRFHSGERRMEL 8IS IT S MES ENG, A LR35 20 L
SaBERERRY, HPERISHTEMEREIRAAIRST, FEFREF2Mb,

4. SREDE2021F10A1-30BMABRAEZEFESHEMRE,

This category is intended for the conceptual products design that have not
been mass produced or put into the market, which including Intelligent
Connected Vehicle, Intelligent Equipment, Tourism Equipment, Smart
Appliance, Furniture Manufacturing, Fast-Moving Consumer Goods, Health
Care, etc.

1. 1l.Entrants should provide design drawings, exhibition drawings, intellectual
property certification materials, ID card of the main designer before October 18
»2021. All the above materials must be provided in the form of high-definition
pictures with the pixel size of no less than 2MB.

2. 2. Entrants have to deliver their entries in design model between October 1 to 30,
2021.
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Intelligent Connected Vehicles

include intelligent vehicle products, sensors
and other on-board products, intelligent
traQsportation facilities, and intelligent driving
interactive systems.

Intelligent Equipment

includes electronic digital products, industrial
equipment, construction equipment, agricultural
and forestry equipment, mechanical tools, office
equipment, transportation equipment, protective
equipment; etc.

Tourism Equipment

includes travel clothing, travel luggage, travel
life, travel communication, travel protection, etc.

Smart Appliances

include living appliances, audio-visual products,
personal health care, commercial appliances, etc.

Furniture Manufacturing

includes kitchen and bathroom, catering utensils,
lighting, home decoration, storage furniture,
bedroom furniture, living room furniture, etc.

Fast-Moving Consumer Goods

includes food packaging, daily necessities,
beauty care, toys and musical instruments.

The Miscellaneous

include cultural creative products, medical and
health care, public facilities, etc.

BHEMELREZR
BEERAET R AREFFEHEETTm. EERRE
IR E R B E RS,

WRERE%
BERFHE. TIES . ERAESE. RMESE NWMI
B . DRgE . BRES. MirESEFE~ R 5RS.

M7 &
BEMATARE. IRITHE 8. IRITEE IRIT @A IR1TRA
PETATmE RS,

BHERER

BEEEBRR MRS MPRER. A REFN
K o

HKARER

BEFE A RIRSS L. kTR IREA RE R, fEYIR
A B ERAFTHAEFWA~m.

RIEHEE
g@ﬁ:ﬁn@%\ EE=DRE il N E = B R B

a%

BEXHAE. EFRE. AHigkEF RS~ mS5 kR

o

RoE B

12



ENTERPRISE PROPOSITION
i Mk 5p e 20

fid—: “AR” AE—2030E#H2MBITVHETRIZIT
RitES:
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ENTERPRISE PROPOSITION
i Mk 5p & 20

Brief 1: People's Wuling — 2030 China Chic New Transportation Vehicle Design

Design Task:

We have seen powerful Wuling Hong Guang X, comfortable Logo Victory and

cute Hong Guang MINI. Giving deep insight to people's demand, Wuling change

its production according to the realness. During the epidemic period, Wuling
shouldered its social responsibility in the vanguard, transformed its workshop and
produce masks in urgent need. Wuling makes what people really need. The demand
of users is the key starting point of Wuling's design. Please set up a certain group
or a certain person in your life before the design, and then discuss around their life
form.

With the increasing China-Chic clout and stronger patriot mood, people boost their
own cultural confidence. In the fashion world, Hong Guang MINI become fashion-
mongers’ new favorite because of its varieties of collaborations. In particular,
Wuling Victory 4X (a six-seat SUV) attracts people for its convenience in daily life and
travel. Now Wuling is becoming the new star of China-Chic. Please design Wuling's
new species around the elements of national tide, aiming at the living habits,
thinking mode and life philosophy of Chinese people.

The design combines with people's demand and China-Chic element. The

presentation of the design concepts should be complete, accurate and artistic.

Design Requirements:

1. Thefinal solution shall include both interior and exterior, as well as the associated
necessary perimeter design.
You need context to enrich your story.

3. The final work is presented in the form of a display board that encourages the

production of a video or animation to further describe your design.

14



ENTERPRISE PROPOSITION
i Mk 5p e 20
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ENTERPRISE PROPOSITION
i Mk 5p & 20

Brief 2: Dongfeng Chenglong Future Smart Travel Exterior Heavy Truck Styling
Concept Car

Design Task:

Combined with Dongfeng Chenglong's enterprise vision of a professional logistics
transport leader that is close to users, the design is to build a future smart travel
exterior heavy truck styling concept car.

Taking “Future, Science and Technology, High Efficiency and Energy Saving” as the
theme of the design, manifesting the new image and style of the heavy truck under
“new five technology”, the model is tend to be future-oriented.

Combined with the history and culture of Dongfeng Liuqi Chenglong brand, the
elements of China-Chic will be incorporated into the design, so that the shape of

commercial vehicles will be more of design sense.

Design Requirements:

1. You canshowcase the concept and culture of the design through the display layout
board, and tell main features and future sense of the concept car.

2. Driven by Five New Technologies, the social scene of smart logistics, and new
logistics society between people and car, car and car, car and things will be

displayed through the typesetting.

16



ENTERPRISE PROPOSITION
i Mk 5p e 20
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ENTERPRISE PROPOSITION
i Mk 5p & 20

Brief 3: Liangmianzhen Brand + Bauhinia Series Products

Design Task:

The series of products are designated with the combination of Liangmianzhen brand
and Bauhinia element, including Bauhinia Mouthwash, Bauhinia Spray, Bauhinia
Liquid Toothpaste, Bauhinia Body Wash, Bauhinia Oil Soap, Bauhinia Shampoo and
other household and personal care products.

Design Requirements:

1. Element of the design:The design needs to reflect the multi-effect maintenance
efficacy of Bauhinia flowers, and the relevance and series of Bauhinia flowers and
Liangmianzhen's products.

Style of the design:New China Chic.
Packing specifications:Refer to the regular specifications of household and
personal care products on the market.

4. Package method:Bottles, rotating press-type spray bottles, bags, and jelly bags

are available.

Introduction of Liangmianzhen and Advantages of the products

Liuzhou Liangmianzhen Co., Ltd. is a 41-year-old listed company, specialized in researching, developing and
producing pure Chinese Medicine toothpaste and other daily household and personal care products. In 1978,
the first Liangmianzhen Chinese medicine toothpaste first introduced Chinese medicine into the field of daily
household and personal care products. It was the first Chinese medicine toothpaste in China. Liangmianzhen
Chinese medicine toothpaste has been formulated with pure Chinese medicine without adding western medicine
or pigment, free of fluoride. Liangmianzhen toothpaste helps people have good teeth, and it has become the

national brand in consumers’ hearts.

Advantages of the products: As the municipal flower of Liuzhou, Bauhinia is a famous business card of the
city. Liangmianzhen Company is a locally popular brand in Liuzhou, making daily household and personal care
products; it is also a national brand. The combination of Bauhinia flower and Liangmianzhen brand can not only
give the packaging of Liangmianzhen the charm of Bauhinia Flower, but also make the beautiful Bauhinia flower
well-known to thousands of households through the products of Liangmianzhen. The products of Liangmianzhen
and the packaging design style of Bauhinia flower can achieve the effect of 1 + 1 greater than 2.

18



ENTERPRISE PROPOSITION
i Mk 5p e 20
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ENTERPRISE PROPOSITION
i Mk 5p & 20

Brief 4: Wangshan Brown Sugar—Bauhinia Souvenir Design

Theme of Design: Warmth and Romance, Happiness and Sweetness

"Flowery City, Sweet Live". Flowers make Liuzhou fragrant; happiness makes life sweet. The product is
designed with Liuzhou and the concept of Bauhinia. Liuzhou is a livable city in China. "Flowery City" means
Liuzhou's livable environment and local people's mood of leisure, romance and inclusiveness. "Sweet Live"
means Liuzhou people live a qualified and slow-paced life, and their feelings of happy life.

Design Requirements:

1. Elements of the Design:The element Bauhinia, the municipal flower of Liuzhou, symbolizes the
geographical feature of the company and the product. Combining the Bauhinia and brown sugar seems
to be lively and sweet. The design of a cultural and creative souvenir aims to express good wishes to
happy life.

2. Concept of the Design:To combine the corporate culture, product story and brand image together and
guide a healthy life trend and style of “eat good sugar”.

3. Packing Specifications: Personalized, lightweight, easy to carry, practical, and simple. Product packaging
is required to be both beautiful and of humanistic care, pay attention to the details of life everywhere, so
consumers can taste brown sugar more conveniently in the home, the office, the journey, the business
reception, and so on. Packaging specifications are not limited. Inner bag 15g per small bag and 200g per
small box are both available, or a package according to daily consumption can be mixed with a variety
of specifications. The grasp of specifications can be combined with the idea that the designer want to
express.

4. Material of Package:Safe and environmental, environmental protection, good sealing, waterproof and
moisture-proof. Packaging materials should take into account food safety, brown sugar powder products
sealing and easiness to store, to avoid moisture, and eliminate the packaging of potential pollution and
harmful factors.

5. Cost of Package:Controlling the packaging cost not only reflects the image of high-quality products,
but also achieves the price of budget-friendly, so that brown sugar powder can become a fast-moving
consumer goods in daily life.

Introduction of the Company and its Products

Introduction of the Company: Guangxi Fengtang Biochemical Co., Ltd. is a subsidiary of Shanghai Sugar Industry Tobacco &
Wine (Group) Co., Ltd., the subsidiary of Guangming Food (Group) company. The company that mainly produces sugar cane,
supplemented by edible alcohol, bagasse pulp and ecological fertilizer, extended by the comprehensive utilization of sugarcane,
is a national key leading enterprise of agricultural industrialization. It has Wangshan and other well-known brands of sugar
products, producing sugar, brown granulated sugar, brown sugar, dark brown sugar and other products, to serve all types of
sugar-needed enterprises and consumers.

The original brown sugar powder is a common food seasoning in the daily diet, and also the most convenient food therapy in
the daily life. It can be used to tea-drinking, cooking, pastry making, beauty mask, and so on. With the constant verification of
the composition and function of brown sugar by science, the value of brown sugar has been re-seen. In addition, people’ s living

standard has been improved day by day and their health care consciousness has been enhanced, so brown sugar has been re-

concerned and loved by people.
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PROCEDURES AND KEY DATES

SRR

Stage 1: Competition Release and Work
Collection

In July 2021, the work collection is started, with
the deadline for registration set at 24:00 on
October 18.

Stage 2: Delivery of Works

From October 1 to 30, 2021, the entrants have to
deliver their entries in physical form or design
model.

Stage 3: Preliminary Evaluation

From October 20 to 30, 2021, the preliminary
evaluation will be carried out, where the panel
of judges consisting of experts will shortlist the
entries for the final evaluation.

Stage 4: Final Evaluation

From November 5 to 10, 2021, the final evaluation
will be carried out, where the final award-
winning works will be decided by the judges
based on the data and physical form presented.

Stage 5: Exhibition of Award-winning Works
From November 17 to 19, 2021, the award
ceremony and exhibition of award-winning works
will be held.
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INSTRUCTIONS
SHRRN

EH/AR
FIESHRENSER ‘SEHAR PE-RBTWIRIHTAFERN (Izgbc.caidif.com) #171R

AR Ef.

MERFRXFTED, WER“EEHAR PE-—FEILEHAETEWN
(lzgbc.caidif.com) THHPLTH(SHRREZR), BEEZE, B(SERBER)5SHEER
EHRE—RAETAZEMF: lzgbc2021@163.com,

1. STBRIREYITRR ™ RIGIHERIB G IHER, BER—EREERIR— AR,

-8
2. BREFASHERNZITARFAES, BSMATEMAMIRFRNULS.

2 B8] K2 22 A

L FEEEFF RE-FREITIIRTAERBARAICRETE2021F78E20215F10
A18H248Y, HEF B AR, N E UK S 1TE,

2. FEEEHMFPE-FRAITWRITAEFTRIBKRZER, ERSEFR~ENYR. R
R.OBX.EREFEAHRSHEERE,
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INSTRUCTIONS
SHEBK

Participating Methods

All entrants shall register and submit their works on the official website of the

"Golden Bauhinia Cup" of China-ASEAN Industrial Design Competition: lzgbc.caidif.com

If the above method fails, entrants may download the "Application Form" at the
download center page of the official website (lzgbc.caidif.com), fill in the "Application

Form" and submit the entries and other materials to the competition e-mail:
lzgbc2021@163.com

Each category is open to the submission of product design works or conceptual
design works, but the same design work can only be qualified for one category
only.

The entrant shall be the designer or owner of the entry and free of intellectual
property disputes over the entry.

Registration Time and Expense

23

The registration time of the 2nd "Golden Bauhinia Cup" of China-ASEAN Industrial
Design Competition is from June 2021 to 24:00, September 30, 2021, Beijing time,
beyond which no entry will be accepted. Any change will be subject to further
notice.

The 2nd "Golden Bauhinia Cup" of China-ASEAN Industrial Design Competition does
not charge registration fees, but expense of logistics, insurance, customs clearance,
travel, and other fees incurred with regard to the competition shall be borne by the

entrants themselves.
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REQUIREMENTS FOR ENTRIES
EHZFmB X

1. SRENREINMESFEFERITE.FRER. MIRFIGERME E R RSENH
HELIRITIMSMIESENF, U EMBAHTUSFERNERRE, BREEFRT
2Mb,

2. SRENEERITEFSELERERNFEAES, 8FF R EMERIRITREA. X
BEMIXBATIRA. BEMRHEA, ELTT-ad MRUEFNHERMENHE
BFRBV@mENS,
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BER - AEERSHEERERFRESERPI
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", mf B Rigit A- B RBR- BT IFRIT-T ARRKE,
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7. A SEERARERERFEREITIRIT.
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REQUIREMENTS FOR ENTRIES
EHZFmB X
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The materials to be submitted include design drawings, exhibition drawings,
intellectual property certification materials, copies of business license or ID card of
the main designer. All the above materials must be provided in the form of high-
definition pictures with the pixel size of no less than 2MB.

Entrants should provide detailed information of the entry in the design drawings,
including product creativity and brief design introductions, descriptions of key
structures or key details, overall effect description, and the social and economic
benefits after mass production or sales of the product if it is placed on the market.

In order to better present the works to the international judges, entrants from
outside China should try their best to have the information of their works
translated into Chinese.

The name of the submission via e-mail should be structured in the pattern of
"Category-Sub Category- Design Work-Affiliation of Designer", for example,
Conceptual Design Group-Intelligent Appliance-Intelligent Air Conditioner-Guangxi
University of Science and Technology.

In principle, entries of the Product Design Group should be products that have
been marketed or expected to be marketed before the award ceremony of the
competition (November 2021). Physical works or equal proportion functional
prototype of the work shall be provided if the work is shortlisted for final
evaluation.

Entries of the Conceptual Design Group shall be original design works that are
not marketed or mass produced; models of the works shall be provided for final

evaluation.

Entries of Enterprise Proposition Group shall be subject to the specific
requirements of the enterprises.
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JURY AND ARBITRATION
T 5

&8 Z5E2Z | Evaluation and Review Committee

ABEZTUWITHERZASKRBRITHEAMNGFERAVNNS T, TR THEMERXNSEERHITIT
FIFNT 53, REAFFHEIEROTE. TL. KR T EEFEXRE, HAES
EFERARRRB R,

The committee is responsible for evaluating and scoring the works in all stages
according to the review rules, details and labor division, dealing with problems

concerning industry, profession, technology, market and management in review

process and recommending prize winner lists to the Organizing Committee.

{h#ZRE | Board of Arbitration

ABEMBRZERIATWTHREHEIEETEES, HTERPLABNITH RIFERF
HITHHMLIE PHERSHAZTIEFETL IR GER T W QI IR IRE
HEBERAM,

The Board of Arbitration is comprised of specialists in industrial design, law, industry,
supervision, notarization, intellectual property rights. They are engaged by the
Organizing Committee, responsible for full supervision over the evaluation and review
activities, and for arbitration and management of the irregularities, complaints,

offence reports, etc.
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EVALUATION
KBRS

1. EEAZEBZIVIFMAZIETAMESEHIFZ 1. The award-winning works will be selected
o through preliminary evaluation and final
”EI:II:IO .
evaluation.
ViF: BIEARTESE, D RERIGITA. Preliminary evaluation: According to

- ol e the work plan, the competition is divided
BE2ig it AR b ds A = N AR H T IR, : :
into three groups: Product Design Group,

Conceptual Design Group, and Enterprise
Proposition Group.

ZiF NEWNSHREAFEEREYHRES

EXF AXABETEREBEERZHNLY Final evaluation: contestants who are
(FIBR) , ST BRI FEES shortlisted shall deliver physical works or
’ R Z3T HY o

models for re-evaluation. The judges of the
competition will evaluate and determine
the final winners according to the data and
physical works or models.

2. WEMRK
‘EEFMFTHE-FRBIWIGITATFIFEER 2. Panel of Judges
AARRAF#ENE ENRES AR, & The evaluation e e
Bauhinia Cup" of China-ASEAN Industrial
5 N N =] A == =]
PE-FEXANBFNATREETEFERETR, Design Competition is established through
BB, AT AKDEDIGTERNRBIREWLK, xR public invitation and recommendation of
3 - - cooperative institutions, with authoritative
KB PEL-28 P E— KA D FIH
a i experts invited to serve as the evaluation
mlﬁ‘ﬁﬁﬁ%ﬂﬂﬂzﬁ, 151']5)%2%5%&‘%11?@75@@ experts in the China-ASEAN region_ At
R B 5 L AYI8 H E R the same time, in order to promote the

commercialization of design works, 1-2
members of the competition organizing
committee will be selected to participate
in the evaluation. They will select and
recommend design works from the

perspective of economic and social value.
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The principles of work evaluation include
innovation, practicality, aesthetics, and
economics. The Product Design Group tends

to focus on practicability and economics, the
Conceptual Design Group on innovation and
aesthetics, and the Enterprise Proposition
Group on the above perspectives as a whole. The
preliminary evaluation and the final evaluation
shall be all carried out following the above
principles.

1. Innovation: mainly evaluates the uniqueness
and novelty of the design concept, as well as
the innovation in materials, technology, and
application in science and technology.

2. Practicability: mainly evaluates the
commercialization of the work and the degree
to meet the needs of users from the aspects
of function and structure.

3. Aesthetics: mainly evaluates the
comprehensive aesthetic value and attraction
of the form, function and technology of the
work.

4, Economics: mainly evaluates whether the
work has good business prospects and is
conducive to the diversified development of
society.

PRINCIPLES OF EVALUATION

oo i it 7 N

M EN E2ELI S . SEAM. MM L5
HENMEONTFE. FmigitANEFLALME
FASMEREN, MR TAMETFRITEME
BTN, Rl an LA F B4R LR RN H T

o AT LT IR LR RMAIT,

1. SN EEHEFMITEINRIFENTHRR
P, R EM L AR MR N A5 75 Y 8U#.

2. AN EEGHEFANAIRLMYE, MIIEMS
MEE#AREREFRNEE

3. I TEHUEFRNOEX.DEMKZANE
BEENE. BRMEURKSI N,

4. @FHEME TEGEFRNTHIENLER
X, REERFNBVISURATFHEZ WL
£
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COMPLAINT AND ARBITRATION
AR - (P 5k

SEBUENHAFEREEMEREELRAF. AENFH . REpHFTHIRES
Ko
R, MERXHASERANELIRT T EEEFRENPEIRS, IREM TR
FIRITEHNIMK, RENREGRITHAR. BIFKIESEREHITRD.EEXK
BHRR, FLKIBEARZE S NEEMEBERIFRATZIE,
RiFI N RERSKZARE, B2 BIEF FZIERIRF,
PELIR AAEREIRMBEETRSTERKF, KEIRIFIREZE, RIBRIFSHH
TEHE,HUPEEMNBIFS, SHBRFRLEBEER BIFARSEHIEFRIESZIE
ZR, FAARTFRSBITHAIE.RETEAR, EUWRARFRIF.BXBIFSMH
H, AAEMHFEZERSRR.
ERIME HERETHBERN . ABAZESENVREEMEBIRZEIED. RIF. R
&, HEESEHIFR PE-FAT U RHTAREMRSAZRXNEELAHGTE
YN R
1. REMBERBETIEEREERTEALSRBE,
2. ERXRHINARTB = mERIET /™ @A 2 iR =4
3. FXMIAARNBEIREIBPEFEFRIBEMEIETLTF.AERNHBIT
Ao
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Entrants are entitled to file complaints against judgments and rewards not conforming
to competition rules or the principle of impartiality.

To file a complaint, the complaining parties should submit a written report with the
signature of the chief designer of own team and provide a thorough and true statement
on the situation, time, design personnel, complaint basis and reasoning about the
design event and the complains against. Complaints without thorough factual basis or
based on subjective assumptions will not be accepted.

Complaint Time: within five days after the violation. Complaints submitted later than
this time will not be accepted.

Arbitration: The Organizing Committee has set up the Board of Arbitration to accept
complaints. Upon receiving complaint reports, the Board of Arbitration will review
the case according to the complaint causes and inform the complaining party of the
handling result in written form.

Complaining parties must not reject handling result without a proper reason, and must
not overreact to create difficulties for and attack working staff. Otherwise, they will be
deemed giving up complaining rights.

The complaint and arbitration object should be passed to the Board of Arbitration of
the Competition.

Accountability Mechanism: In any of the following circumstances, the Organizing
Committee is entitled to reclaim certificates, trophies and bonuses granted, and
publicize the reclamation on the "Golden Bauhinia Cup" official website and other
related information platforms:

1. Products of awarded projects cause major social hazards due to functional defects;

2. Awarded projects are officially confirmed infringing the design right of other
products or other intellectual property rights;

3. Awarded projects are officially confirmed practising fraud or other acts against the
fairness principle during the evaluation process.
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OTHER SUPPORTING ACTIVITIES
t8 X5 TN

Publicity : BELRE:
The launching ceremony will be held in July 2021. 2021 FETBAEITRIBNR,

Competition Evaluation:
From October to November 2021, the

preliminary and final evaluation of entries of j(%ﬂzﬁi

the competition will be conducted, as well as 2021 F10-11 BT AEERVFMERIE,
publicity and business matching activities that HABRMUEH#I VSRR EIMENE
aim at promoting the commercialization and EMNIEED, BT UBHEEE LK.

industrialization of the industrial design works.

Awarding Ceremony:

On November 26, 2021, the award ceremony of *gﬁ)ﬁég
the 2nd "Golden Bauhinia Cup" of China-ASEAN 2021 %118 18HXMHSE"RB“SEH
Industrial Design Competition will be held. 7 E — %S T is it A =N E

Exhibition:
From November 26 to 28, 2021, offline exhibition

and publicity as well as the online exhibition of BTREY%:
excellent works will be conducted. 2021%F11817-19ABEMEEESRTETREY
Ef, HEL LFaFEXNASFERH#THELE
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CONTACT
BXRB I

FEHEFHM(RSFRBR) AT TEZAF PE-FBEITULRITKEEM TH,

The Entry Guide and the registration form of the 2nd "Golden Bauhinia Cup"
of China-ASEAN Industrial Design Competition can be downloaded from
official website.

1%/ 8 Telephone/Fax: +86 (0)771-5807700

EX ZHBF8 E-mail: lzgbc2021@163.com

EM Official Website: lzgbc.caidif.com

EAMEAKXS Offical WeChat Account: £XHIFPE-FABT WGt AE

EFKEMS Official Facebook Account: fb.me/GBC.CAIDC

32



SRR
SRS

Q

::
::
Q

::
::
Q

.:
ﬁi
&S

KKK,
KKK KL,
RRRRRHLA

&
)20

=
AT
—FRATWIGITKRE

&
|

=
a

B

TERAIFp

fb.me/GBC.CAIDC

lzgbc.caidif.com



